Passage 1

Passage (about 100 words)

A small bookstore in a busy neighborhood noticed that fewer people were buying books
even though many still visited the shop. The owner assumed online stores were the main
reason. However, after observing customers for several weeks, she noticed something
different: many people entered, browsed for a few minutes, and then left without asking for
help. She decided to train staff to approach visitors and offer recommendations. Within two
months, sales increased noticeably. The store did not change its prices or selection, but
customers seemed more confident in their purchases when someone guided them.

Question
What most likely caused the increase in sales?

A. The bookstore lowered its prices.

B. Customers received guidance from staff.
C. The store expanded its book collection.
D. Online bookstores stopped competing.

Answer: B

Passage 2
Passage

During a team meeting, a project manager asked employees to suggest ways to reduce
unnecessary emails. One employee proposed replacing long email threads with short weekly
updates. At first, several coworkers doubted the idea would help. However, after trying the
system for a month, the number of daily emails dropped significantly. One employee later
commented, “/ used to spend half my morning just sorting through messages.” The new
system allowed employees to focus more on their actual tasks.

Question

What does the employee imply when saying “l used to spend half my morning just
sorting through messages”?

A. Emails were consuming a large portion of work time
B. Morning meetings were too long

C. Employees preferred phone calls to emails

D. Managers required too many reports

Answer: A




Passage 3
Passage

A local park installed several outdoor exercise machines for public use. City officials hoped
residents would become more physically active. In the first few weeks, many people visited
the equipment out of curiosity. However, regular use declined after the initial excitement
faded. One resident explained, “It’s fun to try once, but most people already have routines
they prefer.” The city is now considering organizing group fitness sessions in the park to
encourage consistent use.

Question
What does the resident mean by “most people already have routines they prefer”?

A. People enjoy changing exercise habits frequently

B. People are unlikely to adopt new activities if they already have habits
C. The equipment in the park is difficult to use

D. Residents prefer exercising only indoors

Answer: B

Passage 4

A river in a small town had experienced frequent flooding during the rainy season. The local
government decided to plant trees along the riverbanks to reduce soil erosion and slow
runoff. At first, some residents were skeptical, thinking the trees would take too long to make
a difference. Over the next few years, the trees matured, and the frequency of minor floods
decreased noticeably. Additionally, the riverbank became a habitat for birds and small
animals. One environmental officer noted, “Nature-based solutions not only solve practical
problems but also improve the local ecosystem.”

Question
What was one unexpected benefit of planting the trees?

A. The trees reduced flooding immediately

B. The riverbank became a habitat for wildlife
C. Residents opposed the project

D. Flooding worsened during the rainy season

Answer: B




Passage 5

Passage (about 100 words)

A fitness app introduced a daily step challenge where users tried to walk more than their
friends. The developers expected people to exercise mainly for health reasons, but user data
revealed a different pattern. Activity levels increased sharply when users were close to
passing a friend’s score but dropped once they moved far ahead or far behind. It seemed
that competition mattered most when the outcome still felt uncertain. When the result
appeared obvious, motivation declined. The designers realized that small adjustments to
rankings might keep users engaged longer.

Question
Why did activity decrease when users were far ahead or far behind?

A. The app stopped recording steps accurately.

B. Friends stopped using the app.

C. Walking long distances became physically impossible.

D. Users lost motivation when the competition seemed decided.

Answer: D

Passage 6

A software company introduced a feature that automatically saved documents every few
seconds. The change was meant to prevent users from losing work if their computer
crashed. Initially, some employees complained because the system slowed their computers
slightly. However, after several months, support requests about lost files dropped
dramatically. One technician commented, “People only noticed the slowdown, not the
problems it quietly prevented.” The company decided to keep the feature despite the
complaints, believing the long-term benefits outweighed the minor inconvenience for most
users.

Question
Why did the company keep the feature?

A. It reduced complaints about lost files

B. Employees requested faster computers
C. The feature made computers faster

D. Users preferred manual saving

Answer: A

Passage 7



A city museum launched a late-night opening once a week to attract younger visitors. At first,
attendance during the evening hours was modest, and some staff questioned whether the
idea was worth continuing. However, the museum noticed that visitors who came at night
tended to stay longer and were more likely to attend special exhibits or guided tours. As one
organizer explained, “The crowds weren't larger, but they were more engaged.” Because of
this pattern, the museum decided to continue the program and focus on creating more
evening events rather than simply trying to increase the number of visitors.

Question
Why did the museum continue the late-night opening?

A. Ticket prices increased at night

B. Evening crowds became much larger

C. Staff preferred working night shifts

D. Night visitors showed stronger interest in exhibits

Answer: D

Passage 8

A farming cooperative introduced soil sensors that measured moisture levels in real time.
The devices sent alerts to farmers’ phones when fields needed watering. At first, some
farmers ignored the alerts and continued watering on fixed schedules. After a dry season,
however, several noticed that fields managed using the sensors required less water but
produced similar crop yields. One farmer later admitted, “/ realized | was watering out of
habit, not necessity.” As more farmers adopted the system, the cooperative reported a
noticeable drop in total water use across the region without harming overall production.

Question
Why did more farmers begin using the sensors?

A. They increased crop prices in the market

B. They completely eliminated the need for watering

C. They helped reduce water use without lowering yields
D. They made farming schedules more complicated

Answer: C

Passage 9

A public transit agency introduced digital signs at bus stops to show real-time arrival times.
Before the change, passengers often complained about long and unpredictable waits. After
the signs were installed, surveys showed that satisfaction increased, even though the buses



were not actually arriving faster. One commuter explained, “Waiting feels shorter when you
know how long it will be.” Transit officials concluded that uncertainty had been frustrating
passengers more than the wait itself. As a result, the agency decided to expand the system
to additional routes across the city.

Question
Why did passenger satisfaction increase?

A. Buses began arriving earlier than scheduled

B. Passengers could see how long the wait would be
C. Bus routes were shortened across the city

D. Fewer passengers were using public transit

Answer: B

Passage 10

A publishing company experimented with releasing book chapters online before the full book
was printed. The idea was to attract readers early and build interest in upcoming titles. Some
editors worried that people might read the free chapters and decide not to buy the book.
However, sales data showed the opposite pattern. Books with preview chapters often sold
better than those without them. One marketing manager explained, “The previews didn’t
replace the book—they made readers curious about the rest.” Because of this result, the
company began offering preview chapters for most of its new releases.

Question
Why did the company continue offering preview chapters?

A. Readers preferred shorter books

B. They increased interest in the full book
C. Printing costs became lower

D. Editors demanded fewer chapters

Answer: B

Passage 11

A large office building replaced its traditional lighting with motion-activated lights that turned
on only when someone entered a room. The change was meant to reduce electricity use. At
first, some employees complained that the lights occasionally switched off while they were
working quietly at their desks. However, after several months, energy reports showed that
electricity consumption had dropped significantly. One facilities manager noted, “Most rooms



used to stay fully lit even when no one was there.” Despite the minor inconvenience, the
company decided to keep the system because the energy savings were substantial.

Question
What problem existed before the new lighting system?

A. Lights remained on in empty rooms
B. Employees worked in dark offices
C. Electricity costs were already low
D. Motion sensors failed frequently

Answer: A

Passage 12

A university introduced short “micro-lectures” online that students could watch before
attending class. Each video explained a key concept in about five minutes. Some professors
worried students would stop coming to lectures entirely. However, attendance remained
stable, and class discussions became more active. Many students arrived already familiar
with the basic ideas and used class time to ask deeper questions. One professor observed,
“Students are no longer hearing the concept for the first time when they walk in.”
Encouraged by this change, the university began producing similar videos for several other
courses.

Question
Why did class discussions become more active?

A. Students preferred online classes

B. Professors shortened their lectures

C. Attendance increased dramatically

D. Students already knew the basic concepts

Answer: D

Passage 13

A grocery delivery company introduced reusable containers for customers who ordered fresh
produce. Instead of receiving fruits and vegetables in disposable packaging, customers
returned the containers during their next delivery. At first, the company expected only
environmentally conscious customers to participate. However, many others joined once they
realized the containers kept produce fresher during transport. One delivery driver
commented, “Customers liked the environmental idea, but the freshness convinced them.”



After several months, the company expanded the program to more neighborhoods and
added reusable containers for other grocery items as well.

Question
Why did many customers join the program?

A. Grocery prices were reduced

B. Delivery drivers recommended it

C. The containers kept produce fresher
D. Customers disliked fresh produce

Answer: C

Passage 14

A large office introduced a shared desk policy, where employees no longer had assigned
workspaces. Instead, workers could choose any available desk when they arrived each day.
At first, some employees worried this would create confusion and slow down their work.
However, managers soon noticed that different departments began interacting more often
because people sat in new areas each day. One supervisor observed, “People started
talking to colleagues they rarely worked with before.” Over time, the company found that
several new project ideas emerged from these unexpected conversations.

Question
What was one result of the shared desk policy?

A. Employees interacted with more colleagues
B. Departments stopped working together

C. Employees received private offices

D. Work hours became shorter

Answer: A

Passage 15

A city park installed several benches with small solar panels that allowed visitors to charge
their phones. The benches were originally designed to encourage people to spend more
time in the park. After a few months, park officials noticed something unexpected. Many
visitors gathered around the benches not only to charge their phones but also to sit and talk
with others nearby. One park planner later said, “We thought the technology would attract
people, but it was the conversations that kept them here.” Because of this response, the city
decided to install similar benches in other public parks.



Question
What surprised park officials?

A. The park became less crowded

B. The solar panels stopped working quickly

C. Visitors refused to charge their phones

D. Visitors used the benches mainly to socialize

Answer: D

Passage 16

A local bookstore started hosting weekly “storytime” events for children. The initial goal was
to attract families who rarely visited the store. After several weeks, staff noticed that not only
were more families coming, but parents were also buying books for themselves while their
children attended the readings. One employee commented, “The storytime brought in
children, but it also encouraged parents to browse and buy.” Encouraged by this success,
the bookstore decided to expand the events, including occasional author visits and
interactive workshops, turning the small weekly program into a broader community activity.

Question
What was an unexpected outcome of the storytime events?

A. Children stopped visiting the bookstore

B. Parents bought books while children attended
C. Staff had to reduce storytime sessions

D. The bookstore’s sales declined

Answer: B

Passage 17

A local farmers’ market introduced a “pay-what-you-can” policy for unsold produce at the end
of each day. Initially, vendors worried they would lose money, but customers responded
positively. Many people paid full price even when they could have paid less, and some
bought extra items to support the farmers. One vendor noted, “People appreciated the
chance to help, and it built goodwill in the community.” Over time, the market noticed a slight
increase in overall sales and stronger customer loyalty. The policy has now become a
permanent feature, and other nearby markets are considering similar programs.

Question



What effect did the “pay-what-you-can” policy have?

A. The market reduced the number of stalls

B. Vendors lost most of their profits

C. Customers supported farmers and bought more produce
D. Only wealthy customers participated

Answer: C

Passage 18

A small town introduced a community garden to encourage residents to grow their own
vegetables. Initially, participation was low because people assumed it would be too
time-consuming. After hosting a few workshops on easy gardening techniques, more
residents joined. One participant said, “/ didn’t think | had the skills, but the workshops made
it simple.” Over the next season, the garden produced enough vegetables for several
families and became a social hub. Neighbors began sharing recipes and gardening tips,
turning the project into both a food resource and a community-building activity.

Question
What was one reason more residents joined the garden?

A. Workshops showed gardening could be simple
B. The town provided free vegetables

C. Residents were paid for participation

D. The garden was fully automated

Answer: A

Passage 19

A small town introduced a community garden to encourage residents to grow their own
vegetables. Initially, participation was low because people assumed it would be too
time-consuming. After hosting a few workshops on easy gardening techniques, more
residents joined. One participant said, “/ didn’t think | had the skills, but the workshops made
it simple.” Over the next season, the garden produced enough vegetables for several
families and became a social hub. Neighbors began sharing recipes and gardening tips,
turning the project into both a food resource and a community-building activity.

Question:
Why did more residents join the garden?

A. The town provided free vegetables

B. Workshops showed gardening could be simple
C. Residents were paid for participation

D. The garden was fully automated



Answer: B

Passage 20

A public library introduced an app that allowed users to reserve books online. Initially, some
patrons continued visiting in person, ignoring the app. After a month, staff noticed that
people were arriving at pick-up times more precisely, and waiting lines decreased. One
librarian commented, “The app didn’t make people come more often, but it made the visits
smoother.” The system also allowed staff to track demand and order popular titles faster.
Encouraged by this success, the library expanded the service to include reserving study
rooms and accessing digital resources, making the library more convenient without
increasing visitor numbers.

Question:
What effect did the app have on library visits?

A. Visits became smoother and more organized
B. More patrons came to the library daily

C. Study rooms were no longer used

D. Patrons stopped borrowing books

Answer: A

Passage 21

A city installed smart traffic lights that adjusted timing based on real-time vehicle flow.
Initially, drivers were skeptical, thinking the lights would cause confusion. Within weeks,
travel times during peak hours decreased slightly. A traffic engineer observed, “People felt
the lights were more predictable, even if they didn’t notice the timing changes.” Accident
reports also showed a minor decline, likely because the adaptive signals reduced sudden
stops and starts. The city decided to install similar systems at additional intersections.
Officials noted that technology can improve traffic flow subtly, without drivers immediately
realizing how much smoother the system has become.

Question:
What was one benefit of the smart traffic lights?

A. Lights required constant manual adjustment
B. Drivers ignored the lights entirely

C. Traffic congestion increased sharply

D. Reduced minor accidents and smoother traffic

Answer: D




Passage 22

A local museum offered audio guides in multiple languages to improve accessibility for
tourists. Initially, staff worried visitors might ignore the written descriptions. Surveys showed
that visitors often used the audio guides while walking through exhibits, absorbing
information without pausing at every panel. One curator said, “The guides didn’t replace the
panels—they complemented them.” Attendance at special exhibits increased slightly, as
people felt more confident understanding the context. Encouraged by this success, the
museum invested in new technology, including interactive screens and video explanations,
making exhibits informative for a broader audience without removing traditional signage.

Question:
Why did attendance at special exhibits increase?

A. Guides replaced the exhibits

B. Written panels were removed

C. Visitors felt more confident using the audio guides
D. Tourists visited less often

Answer: C

Passage 23

A small café began offering a “pay what you want” option for leftover pastries at the end of
the day. Initially, staff feared revenue would drop. Surprisingly, many customers paid full
price or slightly more than usual. Some even bought extra pastries to support the café. A
barista commented, “The program created goodwill and encouraged generosity.” Over time,
customer loyalty increased, and repeat visits became more frequent. Observing the success,
the café added similar options for beverages and sandwiches. Staff concluded that small
gestures encouraging fairness and trust can improve both customer satisfaction and
business outcomes without harming profits.

Question:
What was an unexpected effect of the program?

A. Pastry sales dropped significantly

B. Customers paid generously and returned more often
C. Only regulars participated

D. Beverage sales declined

Answer: B

Passage 24

A local fitness center introduced a mobile app that allowed members to book exercise
classes in advance. At first, some members ignored the app and came without reservations.
Within weeks, staff noticed fewer overcrowded classes and smoother check-ins. One trainer



observed, “Members didn’t attend more classes, but the experience improved for everyone.”
The app also provided attendance data, helping managers plan class sizes and schedules
more effectively. Encouraged by the results, the fithess center expanded app features to
include personalized workout suggestions and progress tracking, making the gym
experience more convenient and organized without increasing total attendance.

Question:
What was a benefit of the app?

A. Classes became smoother and more organized
B. Members attended more classes than before
C. Trainers worked fewer hours

D. App eliminated the need for reservations

Answer: A

Passage 25

A university introduced online quizzes before lectures to encourage preparation. Some
professors worried students would skip class, relying solely on the quizzes. After a semester,
attendance remained stable, but students were better prepared for discussions. One lecturer
said, “Students asked deeper questions because they already understood the basics.” The
quizzes also allowed professors to identify common misunderstandings and address them
quickly during class. Seeing these benefits, the university expanded the program to other
courses, producing short preparatory materials online. The initiative increased class
engagement without reducing attendance, helping students learn more efficiently while
professors taught more effectively.

Question:
Why did students ask deeper questions in class?

A. Professors skipped lectures

B. They already understood the basic concepts
C. Attendance was lower than expected

D. Quizzes replaced the need to study

Answer: B

Passage 26

A company introduced a remote work policy allowing employees to work from home two
days a week. Some managers initially worried productivity would drop. After several months,
reports showed output remained consistent, and many employees reported higher job
satisfaction. One supervisor commented, “People completed their tasks on time, and morale
improved.” Additionally, the office noticed a reduction in daily commuting traffic near the
building. Encouraged by the results, the company expanded the remote work option and
implemented flexible start times, demonstrating that thoughtful adjustments to work policies
can benefit both employees and organizational performance.



Question:
What was an unexpected effect of remote work?

A. Productivity dropped significantly
B. Tasks were completed late

C. Commuting increased

D. Employee morale improved

Answer: D

Passage 27

A local park installed a series of outdoor fitness stations to encourage healthy habits. Initially,
many visitors tried the equipment once and then stopped. Observing this, the park added
instructional signs and QR codes linking to short demonstration videos. One visitor
commented, “Now I feel confident using the equipment correctly.” Over the following months,
regular use increased, and visitors reported feeling more motivated to exercise. The park
also noticed that people spent more time walking between stations, increasing daily activity
levels. Staff concluded that clear guidance and instruction can improve participation in public
health initiatives.

Question:
Why did more visitors use the fitness equipment?

A. Participation was mandatory

B. The equipment was replaced with easier machines

C. Instructions and demonstration videos increased confidence
D. Staff monitored every visitor

Answer: C

Passage 28

A small bookstore began hosting monthly book clubs to attract more visitors. Initially,
attendance was low, and staff worried the events wouldn’t succeed. After the first few
sessions, members began recommending the club to friends, and attendance steadily grew.
One employee noted, “People came for the discussion but ended up buying books they
hadn’t planned to.” Encouraged, the store added author visits and themed events. Over time,
the book clubs became a key driver of sales and community engagement. The initiative
demonstrated that creating interactive experiences can increase customer involvement and
revenue, even in small retail businesses.

Question:
What unexpected benefit did the book clubs provide?

A. Customers bought more books while attending
B. Attendance declined over time

C. Staff had fewer tasks to manage

D. Only employees attended the events



Answer: A

Passage 29

A city library introduced digital tablets for reading e-books on-site. Initially, staff worried that
traditional book lovers would ignore them. However, surveys showed that many visitors used
the tablets to preview books before deciding to borrow physical copies. One librarian said,
“People didn'’t stop reading paper books; they just had more ways to explore them.” Over
time, tablet use increased slightly, but overall borrowing numbers stayed steady. The library
concluded that providing multiple options improved user experience without reducing
engagement with traditional materials, and it expanded the program to include more titles

and educational apps.

Question:
What was an unexpected outcome of the tablets?

A. Tablets replaced library staff

B. Physical book borrowing declined sharply

C. Visitors stopped coming to the library

D. Visitors explored more books without reducing paper borrowing

Answer: D

Passage 30

A city introduced electric buses to reduce air pollution. Initially, residents were skeptical
about whether the buses could handle long routes. Within a few months, the buses ran
reliably, and air quality measurements showed a modest improvement. One transport official
remarked, “The change didn’t just reduce emissions; it also improved public perception of
city transit.” Many residents began using buses more frequently, partly due to curiosity about
the new vehicles. Encouraged by the results, the city expanded the electric fleet and
invested in charging stations, demonstrating that environmentally friendly technology can
influence both ecological outcomes and public behavior.

Question:
What was an unexpected effect of the electric buses?

A. Residents avoided the buses

B. Bus routes became shorter

C. Air pollution worsened

D. Public perception of transit improved

Answer: D

Passage 31

A local café started offering free Wi-Fi to attract more students and remote workers. Initially,
staff feared the space would become overcrowded. While the café did see more visitors,
most stayed for only a short time, ordering drinks but not taking up tables all day. One



manager observed, “The Wi-Fi drew people in, but it didn’t overwhelm our seating.” Over the
next months, the café maintained steady sales and a balanced flow of customers. The
success encouraged the owner to host occasional study nights and workshops, creating a
vibrant environment that benefited both the business and the community.

Question:
Why didn’t the Wi-Fi cause overcrowding?

A. Students avoided the café entirely
B. Most visitors stayed only briefly
C. Wi-Fi was slow and unreliable

D. Tables were removed

Answer: B

Passage 32

A university introduced standing desks in a library to encourage healthy posture. Initially,
students were hesitant and preferred traditional desks. Over time, surveys showed that
students using standing desks reported less back pain and more alertness during long study
sessions. One student commented, “/ feel less tired even after hours of studying.” Inspired
by these results, the university expanded the program to other libraries and study halls. The
initiative highlighted how small ergonomic changes in the learning environment can improve
comfort, concentration, and productivity, even if students are initially reluctant to change

familiar habits.

Question:
What benefit did students notice from standing desks?

A. Less access to books

B. Increased distraction while studying

C. Reduced fatigue and improved alertness
D. Students avoided using the desks

Answer: C

Passage 33

A local grocery store introduced a rewards program where customers earned points for
purchasing healthy items like fruits and vegetables. Initially, some shoppers ignored the
program, assuming it wouldn’t make a difference. Over time, sales of healthy items
increased, and customers reported feeling motivated to choose better options. One shopper
noted, “The points encouraged me to buy produce | might have skipped.” The store also
observed higher overall loyalty, with repeat visits rising. Encouraged by the results, the store
expanded the program to include discounts on cooking classes and nutritional workshops,
showing that small incentives can influence consumer behavior positively.

Question:
Why did customers buy more healthy items?



A. The rewards program motivated them
B. Prices for unhealthy items increased

C. Produce quality decreased

D. Staff discouraged unhealthy purchases

Answer: A

Passage 34

A community center started offering free weekend workshops on basic computer skills for
seniors. Initially, attendance was low because some participants felt intimidated by
technology. After adding one-on-one support and simple handouts, more seniors joined. One
participant said, “/ can finally email my family without worrying about making mistakes.” Over
time, the center noticed that participants also began using the facility’s library and
recreational programs more frequently. The success demonstrated that providing guidance
and support can increase engagement with technology and related services among groups
who might otherwise feel excluded.

Question:
What helped increase senior participation in the workshops?

A. High course fees

B. Mandatory attendance

C. One-on-one support and easy instructions
D. Replacing computers with tablets

Answer: C

Passage 35

A local bike shop introduced a loyalty program where customers earned discounts after
servicing their bikes multiple times. Initially, staff thought only a few regulars would
participate. To their surprise, both new and long-time customers joined enthusiastically. One
mechanic remarked, “People came back more often because they liked earning rewards.”
Over the next months, sales of accessories and maintenance services increased. The shop
also noticed that loyal customers recommended friends, bringing in additional business.
Encouraged by the results, the store expanded the program to include seasonal offers and
group cycling events, demonstrating that incentives can strengthen both loyalty and
word-of-mouth marketing.

Question:
What was a direct result of the loyalty program?

A. Bike repairs became less necessary
B. Customers returned more frequently
C. Fewer new customers visited
D. Discounts reduced total sales



Answer: B

Passage 36

A public swimming pool started offering early-morning classes for adults. At first, attendance
was low because most people preferred evening sessions. After a few weeks, attendance
increased slightly as word spread that morning classes were less crowded and allowed for a
calm workout. One instructor said, “People liked the quiet atmosphere and could focus better
on their exercises.” Encouraged by this feedback, the pool added additional morning classes
and marketed them as a stress-free option for adults. The initiative highlighted that adjusting
timing and promoting benefits can attract participants who might otherwise avoid certain

activities.

Question:
Why did more adults attend morning classes?

A. Swimming fees were lower in the evening
B. Evening classes were canceled

C. Instructors offered personal training only
D. Classes were quieter and less crowded

Answer: D

Passage 37

A city park added colorful signs with fun facts about plants and animals along walking trails.
Initially, some visitors ignored them, focusing on exercise rather than reading. Over time,
families and school groups began stopping at the signs to learn and take photos. A park
ranger noted, “The signs didn’t change the walk, but they made it more engaging.” Visitors
also shared the photos on social media, increasing awareness of the park. Encouraged by
the results, the city added interactive quizzes and seasonal scavenger hunts, showing that
small educational features can enhance visitor experience and community engagement.

Question:
What unexpected effect did the signs have?

A. People ignored the trails

B. Attendance at the park dropped

C. Visitors found walks more engaging
D. The signs caused confusion

Answer: C

Passage 38

A local theater started offering discounted tickets for weekday performances to attract
audiences during slow periods. Initially, management worried that discounts would reduce
profits. However, more people attended weekday shows, and many later returned for
full-price weekend performances. One box office employee commented, “The discounts



didn’t just fill empty seats—they created repeat customers.” Additionally, weekday attendees
often bought concessions, increasing overall revenue. Encouraged by these results, the
theater introduced a membership program with early access and discounts for all shows,
demonstrating that strategic pricing can improve attendance, revenue, and customer loyalty

simultaneously.

Question:
Why did the theater offer weekday discounts?

A. To attract more people and encourage repeat visits
B. To reduce weekend attendance

C. To cut staff hours

D. To close empty seats permanently

Answer: A

Passage 39

A neighborhood introduced a “car-free Sunday” to encourage walking and cycling. Initially,
residents complained it would be inconvenient for errands. Surprisingly, many families
participated, enjoying the quiet streets. One resident said, “It felt safer and more relaxing for
kids to ride bikes.” Local businesses reported higher foot traffic, as people explored shops
they normally drove past. Observing these results, the city began planning monthly car-free
days and added temporary street markets during the event. The initiative showed that minor
lifestyle changes can encourage healthier behaviors and support local commerce, even if

initially met with skepticism.

Question:
What unexpected benefit did car-free Sundays bring?

A. Residents stopped walking altogether

B. Increased foot traffic and safe spaces for children
C. Businesses lost revenue

D. Streets became more congested

Answer: B

Passage 40

A college cafeteria started offering plant-based meal options alongside traditional meals.
Initially, some students ignored them, assuming plant-based food wouldn’t be filling. Over
time, surveys revealed growing interest, particularly among students concerned about health
or the environment. One student commented, “/ didn’t think I'd enjoy it, but it tastes good and
feels lighter.” Cafeteria staff reported higher overall satisfaction and a slight increase in
sales. Encouraged by the results, the college expanded the plant-based menu and promoted
educational materials on nutrition. The program demonstrated that introducing alternative
options can improve satisfaction and support sustainable habits.



Question:
Why did plant-based meals become popular?

A. Cafeteria hours changed

B. Traditional meals were removed

C. Meals were given for free

D. Students found them tasty and satisfying

Answer: D

Passage 41

A local community center launched a mentoring program pairing teenagers with
professionals in different careers. Initially, some teens were hesitant, fearing they wouldn’t
relate to mentors. After several months, participants reported increased confidence and
clarity about career goals. One mentor said, “Even small conversations gave them insights
they wouldn’t have discovered otherwise.” Attendance at mentoring sessions grew steadily,
and several students went on to internships with mentor organizations. Encouraged by the
success, the center expanded the program to include group workshops and networking
events. The initiative showed that structured guidance can inspire skill development and

career awareness among young people.

Question:
What benefit did the mentoring program provide?

A. Mentors stopped volunteering

B. Teens gained confidence and career insights
C. Teen attendance declined

D. Career awareness was ignored

Answer: B

Passage 42

A local bakery began offering small samples of new pastries to customers. Initially, staff
thought few people would try them. However, many customers sampled items and often
bought full-size versions afterward. One employee commented, “The samples didn’t just
tempt people; they helped them discover flavors they loved.” Over time, sales of new
pastries increased, and customers returned more often. Encouraged by the results, the
bakery added seasonal tasting events. The initiative demonstrated that small opportunities to
try products can increase sales and customer engagement without pressuring people to buy

immediately.

Question:
Why did offering samples increase sales?

A. Customers discovered and liked new flavors
B. Everyone received pastries for free



C. Samples replaced regular products
D. Staff forced purchases

Answer: A

Passage 43

A community health clinic introduced reminder texts for patients’ appointments. Initially,
some staff worried it would overwhelm patients. After a few months, missed appointments
dropped significantly. One nurse explained, “People forgot less often, and rescheduling was
easier.” Patients reported appreciating the reminders, and staff could plan schedules more
efficiently. Seeing the benéefits, the clinic expanded the system to include medication
reminders and follow-up messages. The program demonstrated that small, targeted
communication can improve attendance, adherence to treatment, and overall satisfaction for

both patients and healthcare providers.

Question:
What effect did the reminder texts have?

A. Staff workload increased dramatically

B. Patients ignored the messages

C. Fewer missed appointments and improved planning
D. Medication errors rose

Answer: C

Passage 44

A university introduced quiet zones in its library to reduce noise. Initially, some students
complained it limited collaboration. Over time, however, survey results showed that many
students appreciated the quiet areas for focused study. One student commented, “/ can
concentrate on assignments without distractions.” Interestingly, group study rooms were still
heavily used, as students shifted collaborative work there. The library concluded that
designating specific spaces for different needs improved overall satisfaction. Encouraged by
the results, the university expanded quiet zones and added more group spaces,
demonstrating that thoughtful spatial planning can accommodate diverse learning styles.

Question:
What was a result of creating quiet zones?

A. Noise levels increased

B. Group study disappeared entirely

C. Students avoided the library

D. Students could concentrate better while collaborative work continued elsewhere

Answer: D

Passage 45



A farmers’ market began accepting digital payment methods in addition to cash. Initially,
some vendors were hesitant, fearing technical issues. Over time, more customers used
cards and mobile payments, and vendors noticed fewer cash handling errors. One vendor
said, “Transactions are smoother, and customers can spend more freely.” Sales increased
slightly, and the market attracted visitors who previously avoided cash-only stalls.
Encouraged by these results, organizers expanded digital payment options and provided
simple tutorials for vendors. The initiative demonstrated that adopting technology can
improve efficiency, customer satisfaction, and inclusivity without alienating traditional users.

Question:
What benefit did digital payments provide?

A. Vendors lost control of sales

B. Smoother transactions and increased customer spending
C. Cash handling became more complicated

D. Fewer people visited the market

Answer: B

Passage 46

A city park installed outdoor chess tables to encourage social interaction. Initially, visitors
rarely used them, assuming games would be slow or intimidating. After organizing a few
casual tournaments and lessons, participation increased. One player noted, “It’s fun to meet
people and play at my own pace.” Families and students began using the tables regularly.
The park also saw visitors spending more time exploring surrounding trails and playgrounds.
Encouraged by these results, planners added more tables and occasional workshops. The
project demonstrated that providing structured opportunities can increase engagement and
social interaction in public spaces.

Question:
Why did people begin using the chess tables more often?

A. Players avoided the park

B. Tables replaced playground equipment

C. Chess became mandatory

D. Organized tournaments and lessons encouraged participation

Answer: D

Passage 47

A small theater introduced a “pay-what-you-can” scheme for weekday performances. Staff
feared revenue would decline. Surprisingly, attendance rose, and many attendees returned
for full-price weekend shows. One box office employee said, “People liked the flexibility and
ended up coming back more often.” Concession sales also increased. Encouraged by this
response, the theater launched membership cards offering discounts and early booking for
all performances. The initiative demonstrated that flexible pricing can increase attendance,
foster loyalty, and improve overall revenue, even when initial expectations were cautious.



Question:
What unexpected effect did flexible pricing have?

A. Repeat attendance and higher overall revenue
B. Weekday shows lost money

C. Weekend sales declined

D. Theater capacity was reduced

Answer: A

Passage 48

A city park offered guided bird-watching tours on weekends. Initially, few visitors participated,
thinking it would be boring. After a local newsletter featured the program, attendance grew
steadily. One participant commented, “/ learned to spot birds | never noticed before.”
Families also began attending, combining the tours with picnics and playground visits. Park
staff noted higher engagement across other activities. Encouraged by the positive response,
the park added additional tours, seasonal events, and educational programs. The initiative
demonstrated that introducing educational opportunities can increase overall participation
and create positive spillover effects on related activities.

Question:
Why did more visitors participate in the tours?

A. Bird-watching became mandatory

B. Tours replaced all other park activities

C. Media coverage increased awareness and interest
D. Visitors avoided other attractions

Answer: C

Passage 49

A local bakery introduced a “build-your-own pastry” option. Initially, staff worried it would slow
service. Customers quickly embraced the idea, enjoying the ability to select fillings and
toppings. One baker said, “People were excited to customize and experiment with flavors.”
Sales of pastries increased, and repeat visits became more frequent. The bakery also
noticed more social media shares featuring custom creations, attracting new customers.
Encouraged by the results, the bakery expanded the concept to seasonal specials and
workshops. The initiative demonstrated that personalization can increase engagement,
creativity, and sales without creating long-term operational problems.

Question:
What was a benefit of the custom pastry option?

A. Service slowed dramatically

B. Increased customer engagement and sales
C. Customers stopped visiting

D. Standard pastries became unpopular



Answer: B

Passage 50

A city museum installed interactive touchscreens next to exhibits. Initially, visitors hesitated
to use them, fearing technical difficulties. After a week, usage increased, and visitors
reported a better understanding of exhibits. One curator noted, “The screens didn’t replace
the information, but they made it more accessible and engaging.” Teachers began using
them for student field trips, and school groups arrived more frequently. Encouraged by the
response, the museum expanded touchscreen content to include quizzes, audio
explanations, and virtual tours. The initiative demonstrated that technology can enhance
engagement and learning, even for visitors initially reluctant to try new tools.

Question:
What effect did the touchscreens have on museum visitors?

A. Improved understanding and engagement with exhibits
B. Visitors ignored exhibits entirely

C. Student field trips declined

D. Learning became more difficult

Answer: A
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